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Understanding 
TikTok's Potential
In the world of social media, TikTok has risen 
to prominence as a global phenomenon, 
captivating audiences with its short-form 
video content and creative expression. When 
marketing your app, understanding the 
platform's dynamics and potential is essential 
to harness its power effectively for your app 
acquisition campaigns.
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The Rise of TikTok
Launched in 2016, TikTok’s rise to popularity 
cannot be understated. We’ll let the numbers 
do the talking…

•	 There are 20 million+ active users in the UK
•	 Over 1 billion active users globally
•	 Each user spends an average of 90 minutes 

a day on TikTok
•	 90 million+ TikTok videos are made per 

month in the UK alone!

If you’re not aware of what TikTok Shop may 
look like on TikTok, this might help…

Demographics and User Behavior on TikTok
Understanding TikTok's user demographics 
is crucial for tailoring your app acquisition 
campaigns. While the platform initially gained 
popularity among younger audiences, its user 
base has diversified over time. Users aged 16 
to 34 remain a significant portion, but older 
demographics are also joining the TikTok trend.
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Types of TikTok Ads: In-Feed, Branded 
Challenges, and More
TikTok offers various ad formats that cater to 
different marketing objectives. These formats 
allow you to integrate seamlessly into users' 
content consumption experience, enhancing 
the potential for engagement.

In-Feed Ads: These ads appear in users' feeds 
as they scroll through content. They can 
include call-to-action buttons, encouraging 
users to take actions directly from the ad.

TopView Ads: These are full-screen ads that 
appear when users first open the app. They 
offer an opportunity to capture users' attention 
right from the start.

Branded Hashtag Challenges: Hashtags are 
at the heart of TikTok culture. Branded hashtag 
challenges encourage users to participate by 
creating content around a specific hashtag 



6

favoured.co.uk

Supercharge your App Acquisition

The Role of Content 
Creators in Marketing
In the realm of digital marketing, content 
creators have emerged as influential drivers 
of brand engagement and consumer trust. 
Understanding their role and leveraging their 
expertise can profoundly impact the success of 
your app acquisition campaigns on TikTok.

The Influencer Advantage: Leveraging Trust 
and Engagement
Content creators possess a unique ability to 
connect with their audiences authentically. 
Their followers trust their opinions and 
recommendations, making them valuable 
assets in promoting your app. When it feels 
like a genuine person loves your app, it carries 
more weight than traditional advertisements, 
as it comes from a source perceived as sincere 
and relatable.
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Guidelines and Collaboration: Ensuring 
Cohesive Campaigns
While authenticity is key, guidelines are 
essential to maintain brand consistency 
and campaign effectiveness. Collaboratively 
establish guidelines for content, ensuring that 
creators incorporate your app's key messages 
and features. This ensures that while creators 
infuse their unique style, the core essence of 
your app remains prominent.

Providing content creators with talking points 
that aren’t overly scripted gives them enough 
direction whilst allowing them the freedom to 
use their own personality and style. This is key 
in making the content feel genuine. 
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How Content Creators Drive App Promotion 
Effectively
Successful app promotion involves more than 
just showcasing features; it's about creating a 
compelling narrative that resonates with your 
target audience. Content creators excel at 
crafting such narratives. By collaborating with 
content creators who align with your app's 
values and cater to your desired demographic, 
you can tap into their storytelling prowess to 
create engaging campaigns.

Building content creators into your app 
acquisition strategy isn't just about reach; it's 
about sparking genuine interest and curiosity 
among users. Their ability to showcase your 
app in an organic and relatable manner can 
drive downloads and user engagement in 
ways that traditional ads might struggle to 
achieve. By embracing the power of content 
creators, you're poised to supercharge your app 
acquisition efforts and create a lasting impact.
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Creating Compelling 
TikTok Ad Campaigns
Crafting TikTok ad campaigns that captivate 
and resonate with your audience requires 
a blend of creativity, strategic thinking, and 
a deep understanding of the platform's 
dynamics.

Crafting Captivating Ad Content: Storytelling 
that Resonates
To stand out on TikTok, your ad content 
should tell a story that resonates with users. 
Think beyond product features and focus on 
emotional triggers that align with your target 
audience's aspirations, desires, and pain points. 
Craft narratives that evoke curiosity, joy, or even 
a touch of nostalgia.

Incorporate music creatively; it's a powerful 
tool on TikTok. Select tracks that enhance the 
mood of your ad and create a memorable 
audio-visual experience. Remember, TikTok is 
a platform where creativity thrives, so don't be 
afraid to think outside the box.
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Optimising for Mobile: Visual and Textual 
Considerations
TikTok is a mobile-first platform, so your ad's 
visuals and text must be optimised for mobile 
viewing. Choose high-quality visuals that are 
visually striking and easy to comprehend, even 
on small screens. Use bold, legible fonts for 
any text overlays, ensuring that the message 
remains clear and impactful.

Consider the aspect ratio: TikTok's vertical 
orientation is ideal for full-screen viewing on 
mobile devices. Adapting your visuals to this 
format ensures that your content occupies 
the entire screen, capturing users' attention 
effectively. Ensure that your content creators 
are shooting vertically. Filming on an iPhone 
will also make it feel more relatable and 
genuine. 
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Measuring Success 
and Iterating for 
Excellence
For your TikTok app acquisition campaigns, 
success isn't just about launching compelling 
content—it's about understanding the impact 
of your efforts and continuously refining your 
strategies. 

Analysing Performance Metrics: Click-
Through Rates, Conversions, and More
To gauge the effectiveness of your TikTok ad 
campaigns, you need to track key performance 
metrics. These metrics provide valuable 
insights into user engagement, conversion 
rates, and the overall success of your efforts. 
Some essential metrics include:

Click-Through Rate (CTR): The percentage 
of users who click on your ad after seeing it. A 
higher CTR indicates that your ad is capturing 
users' interest.
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Conversion Rate: The proportion of users who 
take a desired action after clicking on your ad, 
such as downloading your app or signing up.

Engagement Metrics: Likes, shares, 
comments, and video completion rates provide 
insight into how well your content resonates 
with the audience.

Return on Ad Spend (ROAS): This metric 
quantifies the revenue generated for every unit 
of currency spent on advertising.

Cost per Install (CPI): The amount of money 
spent on average to acquire a single app 
installation. Lower CPI indicates efficient 
spending.

A/B Testing: Refining Ad Creatives and 
Strategies
A/B testing is a powerful technique that 
involves comparing two versions of an ad to 
determine which performs better. By tweaking 
variables such as hooks or call-to-action 
buttons, you can identify what resonates most 
with your audience.



13

favoured.co.uk

Supercharge your App Acquisition

Start with a clear hypothesis and change 
only one element at a time. Monitor the 
performance of each version and draw insights 
from the results. Over time, A/B testing helps 
you fine-tune your campaigns for maximum 
impact.

As you move forward, remember that the 
journey to app acquisition excellence is a 
dynamic process. The insights gained from 
each campaign iteration fuel your growth and 
understanding of your audience. 
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Your Path to App 
Acquisition Success
As you embark on this journey, remember 
that successful app acquisition is a dynamic 
process that demands creativity, strategy, and 
collaboration. Combining your strategy with 
content creators who reflect your brand you 
can create compelling campaigns to drive 
downloads.

The insights gained from each campaign 
contribute to your growth, understanding of 
your audience, and ongoing success in the 
dynamic world of TikTok marketing.

Want to make sure your TikTok advertising 
succeeds? Reach out to Favoured and connect 
with the experts who can make it happen. 



Drop us a line 
and we’ll make 
magic happen

0203 488 2548

HELLO@FAVOURED.CO.UK

FAVOURED.CO.UK


